Effie Awards Entry Submission Guide

Website link: https://effie-malaysia.acclaimworks.com
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Account Registration

Let's start getting you Registering with
registered. Effie Malaysia

First we just need to
‘Your work email address

“ Welcome check you're not
MO rd g aiready registered |
Sign in here Then we'll email you a This email adaress wil b usad to send you information

‘about your account and any awards programs you're

Malaysia ! youve ontered o uged any ofour avars R A
o ¥ complete setting up

Register here or login with your account credentials. programs then you can sign in here. your account

Acclaim 1D

This is usually your work email address and is CaSe
seNsilive,

Password

Forgotten Password

Step 2: Key-in email address & Click Continue

Continue

Step 1: Select Register
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Welcome

Start Registration

A Reply ReplyAll | =3 Forward | | res
ﬁe WO rd S Please check your email to complete regisiration ° amy.tan@macomm.com.my h2) )
Mon 4715/2024 3:20 AM

uniofnottingham24@outiook.com

To unicfnottinghsm4@autloak com

Malaysia

Remember Hello,
Register Nere or login with your account credentials. Email can take a few minutes o get to your Thank you for starting registration and welcome to Effie Malaysia. Pl ick the ing i ing up your account.
Inbox.
It could end up in a junk mail folder. hitps: L com -/FdmrhKuREUAR
fyourve registered with the wrong email If you didn't start this registration you can safely ignore this message. Your email address will automatically be removed from our services in 72 hours.
address, simply start registration again.
Thank you,
Signin here Efie Malaysia

If you've entered or judged any of our awards programs
then you can sign in here.

Username

This is usually your work email address and is CaSe
seNsilive,

Password

Forgotten Password

Step 3: Read the notification & go to email for the registration email Step 4: Email Received & Click on link to continue set up DS

>

]
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] Let's complete setting up your account
effieawaras °

Malaysia Thank you for confirming your email address. We just need a few more pieces
of information from you and then we can complete setting up your account

Login Details

Your account is being set up with your email address as your Usemname.
Username

luniofottingham24@ouitiook.com
Change this to a different username if you'd rather not

use an email address.

Email
uniofnettingham24 @outiook.com

Password Confirm password
Enter a password

About You

Enter your name, not your company’s name, and your country of residence.

Your Name

‘Your Country of Residence

Select N

Step 5: Fillin necessary details

Agreements
Our terms of use and privacy agreements and the communications -
~AcCEIaim Awaras Management for | he ASSOCIAlon of Accrediied Acvertisng

Effie Malaysia Terms of Use  Privacy

&)
effieawaras

Malaysia

Welcome to the 2024 Effie Awards Malaysia Eniry Portal

The 2024 Effie Awards Malaysia competition is open for entry.

For planning purposes, please indicate how many entries you anticipate
submitting under this account:

Number of Entries

The number of entries you expect to make in this years awards

program

l E

Begin working on your first entry by using the button below:

Eligibility, De¥

All marketing efforts that ran in Malaysia between 1 June 2022 and 31 May
2023, are eligible to enter.

EDIT THIS INFORMATION Step 7: Enter the number of entries, Click Save & Click
DEADLINES Start First Entry

First Deadline: 8 August 2023
Second Deadiline: 15 August 2023 -
Acclaim Awargs Management for | ne ASSOCIaon of Accredlied Advertising

Effie Malaysia  Test Tester Terms of Use  Privacy
Agents of Malaysia

Ghange this to 2 difierent usemname if youd rather not
use an email address

Email
uniofnottingham24@outiock.com

Password Confirm password

Enter a password

About You
Enter your name, not your company’s name, and your country of residence.
‘Your Name

Test Tester

‘Your Country of Residence

Malaysia .

Agreements

Our terms of use and privacy agreements and the communications
permissions that you are giving us

Yes ~ Ihave read and agree to the Terms of Use and Privacy Policy

Select .
Yes.

No
JUST @ TEW TINGS TO TEMEmREr

- Don't share your account, it's personal o you
« Keep your account login details confidential,

. Anays logout when you'e done. Step 6: Select Yes & Click Finish

Fit

Acciam Aviards Man @ Fe Association of Accredited Advertising
Effie Malaysia Temms of Use  Privacy

&
effieAwards

Malaysia
DEADLINES -

First Deadline: 8 August 2023
Second Deadline: 15 August 2023
Third Deadline: 22 August 2023
Final Deadline: 5 September 2023

Fees
Per Entry Fee
Deadiines Online Entry
i MSAIMAA
Deadilines 4As member Non-member
member
8 August 2023
First RM1,500.00  RM1.800.00  RM2250.00
by 3.00pm
15 August 2023
Second RM2,500.00 RM3,000.00 RM3,750.00
by 2.00pm
22 August 2023
Final RM3,000.00  RM3,600.00  RM4,500.00
by 3.00pm
5 Seplember 2023
Last Chance RM3,600.00  RM4.320.00  RMS5400.00

by 2.00pm

For more entry information, please visit the Effie Awards Malaysia
website. If you have any questions, please email here.

Deadlines & Pricing for entry

Acslam Avards Management for | he Asseciation of Accredited Advertising
Efie Malaysia  Test Tester Terms of Use. y
Adents of Malavsia




& Categor
effieAawards gen

Malaysia Choose the category(s) that you want to enter your project in

Categories chosen for
Entry

Category Discovery

Choose from the following to see the categories available for entry.

Categories Constraint Groups Entry Price To get started, choose the Categories for your
@® Industry (O 4As member Entry

© Audience MSA/MAA/MDA member

) Branded Content, Entertainment & Experiencial Marketing O Non-member

O Business Achievement

() Commerce & Shopper

O Digital

O Marketing Innovation Solutions
O Media

O Positive Change

() Topical & Annual Events

Step 8: Select your project category & entry price

Aceiaim Awards Management for |ne ASSGCIBON of ACCredited AdVeriSing
EfieMalaysia  Test Tester Terms of Use  Privacy
2 nants f Malaysiz

Entry Judging  Sales

Naw Entrv

&
ﬂeAV\ Brand Name

Malaysia
Brand Name

s :
Product Cat
2 Autc

CAT

=
Event
2024 Effie Malaysia A
Entrant
Name Email

Denise Lee  denise,|

SCORING SECTIC

PUBLICITY MATEF

ENTRY FO
Step 10: Insert your Brand Name & Click Save

We are looking forw:

work on your submission, you may wish to download the Entry Form

Template, which can be used as a quide when crafting your submission,
Acclaim Awards foe Th Accrodiled

L Aruartisinn Anante of Maisueia

Effie Malaysia Denise Lee Terms of Use  Privacy W‘

@ Categor
effieAwards gery

Malaysia Choose the category(s) that you want to enter your project in

Category Discovery Categories chosen for

Choose from the following to see the categories available for entry. E ntr\/

Categories Constraint Groups Entry Price Gate
Industry () 4As member ategory
Audience () MSA/MAA/MDA member

. - _ INDUSTRY

Branded Content, & @® Non-member

O Business Achlevement Automotive — Aftermarket ®

() Commerce & Shopper

() Marketing Innovation Solutions

© Media .

O Positive Ghange Step 9: Select your major (only 1 can be selected) &

*) Topical & Annual Events

Click Continue
Industry

You've now selected the maximum number of categories you can choose in
this group for your entry.

Industry

Automotive — Aftermarket Add to Entry

Gasoline, motor ol tires, batteries, paint, quick-lube, oil change, muffler, transmission, windshield wipers, enhancements, etc

Automotive - Vehicles AddtoEi

Cars, frucks, motorcycles, vans. Both brand and model advertising.

Beauty & Fragrance Add to Entry -

ACCIaim Awargs Management for | ne ASsOCIation of ACCIeglied Advertising
Efie Malaysia  Test Tester Tems of Use  Privacy

Enty Judging Sales Inbox Comms Account Log Out

Naw Fntrv [ cancel |- Help

@
ﬁeAV’ Entry Name X

Malaysia
Entry Name
Give your case a short name for publicity purposes.
Test &
2
Product |
2 Test Aul
CAT
]
C
Event

2024 Effie Malaysia A

Entrant

Name Email
Denise Lee denise.

SCORING SECTIO

PUBLICITY MATEF

ENTRY FQ
Step 11: Insert your Entry Name & Click save

‘We are looking forw:

‘work on your submission, you may wish to download the Entry Form

Template, which can be used as a quide when crafting your submission,
Acclaim Awards Management for The Association of Accredited

L Advarticinn Anante nf Malavsia

Effie Malaysia  Denise Lee Termsof Use Privacy %




Organization

entering

Start typing your company or organization's name.
Q Test
TEST #2 (Denmark)
TEST (Australia)
TEST (Bulgaria)
TEST (France)
TEST (Germany)
TEST (Malay:
TEST (Romania)

TEST (United States)

Step 12: Insert your Organization name &
Click Save

i e Effie Malaysia  Denise Lee

N Ent Cancel Help
"I’ﬁ Awars VEW EtrY Lo | RS ]

Malaysia The supporting informaticn and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadline.

Product Category Entered Entry ID#
Automotive — Aftermarket E-495-699
CAT-171-259 Malaysia
Entry page with your details inside
Event Status Entry Close You can edit your data by clicking _Z in the framed section.
2024 Effie Malaysia Awards INCOMPLETE 2024 JUN 20
Entfrant
Name Email Entry Started

Denise Lee denise lee@monsterinteractive.my -

ENTRY FORM ES!

NTIA

ENTRY DETAILS & EXECUTIVE SUMMARY l SCORING SECTION 1: CHALLENGE, CONTEXT & OBJECTIVES | SCORING SECTION 2: INSIGHTS & STRATEGIC IDEA ‘
SCORING SECTION 3: BRINGING THE STRATEGY & IDEATO LIFE | SCORING SECTION 4: RESULTS ‘ INVESTMENT OVERVIEW | CREATIVE EXAMPLES
PUBLICITY MATERIALS | COMPANY & INDIVIDUAL CREDITS ‘ PERMISSION & AUTHORISATION J DOWNLOAD ENTRY ‘

ENTRY FORM ESSENTIALS

CASE BACKGROUND |

We are looking forward to seeing your work in this year's competition. As you
‘work on your submission, you may wish lo download the Entry Form
Template, which can be used as a quide when crafting vour submission,

Acclaim Awards Management for Tha Association of Accredited

Terms of Use Privacy * |

| ‘eﬂieAWARDS

MALAYSIA




Entry Form Essentials

Enfry Judging Sales Inbox Comms Account Log Out

] New Entr
effieavards y

MO'Q\]SiG The supporting information and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital
assels, right up until the entry deadline.

f ENTRY FORM ESSENTIALS ENTRY DETAILS & EXECUTIVE SUMMARY ‘ SCORING SECTION 1: CHALLENGE, CONTEXT & OBJECTIVES SCORING SECTION 2: INSIGHTS & STRATEGIC IDEA ‘
SCORING SECTION 3: BRINGING THE STRATEGY & IDEA TO LIFE

SCORING SECTION 4: RESULTS [ INVESTMENT OVERVIEW I CREATIVE EXAMPLES CASE BACKGROUND

PUBLICITY MATERIALS | COMPANY & INDIVIDUAL CREDITS | PERMISSION & AUTHORISATION ‘ DOWNLOAD ENTRY |

ENTRY FORM ESSENTIALS

We are looking forward to seeing your work in this year's competition. As you
work on your submission, you may wish to download the Entry Form
Template, which can be used as a guide when crafting your submission,
allowing for easy collaboration with team members and partner companies.
The template outlines the Written Entry Form, along with tips to consider when
answering each question. Before submitting your entry, responses to each
question must be copied into this entry portal.

ELIGIBILITY

This year's eligibility period runs 1 June 2023-31 May 2024. Your effort must
have run at some point during the eligibility period in MALAYSIA. The results
that illustrate the success of your effort must be tied directly to the
marketing effort you have entered. The results you report can fall outside
the eligibility period. Review full eligibility information at the Effie

Malaysia website.

FORMATTING REQUIREMENTS & REASONS FOR DISQUALIFICATION

Acclaim Awards Management for The Association of Accredited
Effie Malaysia Denise Lee Terms of Use Privacy

L Adverticsing Anents of Malavsia

Information about Effie Awards
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MALAYSIA




Entry Details & Executive Summary

Log Out

Eny Judging Sales Inbox

Naw Fntrv

%A\v\ Dates Effort Ran (Total).
Malaysia

L ] New Enir
effie awords v

Malaysia The supporting information and malerials for your entry. You can make
ravisions as oftan as you need to, add more information and upload digital BrandName  Question
assets, right up until the entry deadiine. Test Dates Effort Ran (Total)
Y : 1 T Es G 16 GIC IDEA ENTRY FORM ES¢ Dets From Date To
CORING SECTION 3: BRINGING THE STRATEC JEATO L SCORIN v [ ; [ ! SCORING SECTIQ - -
SUBLICITY MATERIALS ‘ OMPANY & INDIVIDUAL CREDITS ERMISSION & AUTHORISATION NLO/ PUBLICITY MATEL 18/04/2024 Brosizoza [ oo |
i Apr202a <
ENTRY DETAILS & EXECUTIVE SUMMARY ENTRY DE Mo FuMs Th Fr 5u 50
B8 90 119213 14
15 16 1718 19 20 21
ENTRY DETAILS ENTRY DI 22232425 26 77 28

28 30

Dates Effort R

Required

Dates Effort Ran (Total).

List the startfend dal
goes bayond the Eff

Click Add on Date Effort Ran (Total) Select dates for “date from” &

“date to” then click save

Efforts that are ong
end date blank in tl

G-2265-707 QGP-1858-718

Regiconal Classification Regional Cla:

Must have & minimuen of

Selact all that apply.
Please note that if your effort is Multinational

Acclaim Awards Management for The Assaciation of Accredited
L Effio Malaysia
v, L At At of Mastsueia

Acciaim Awards Management for The Association of Accredited
Efie Malaysia  Derise Low Torms of Use  Privacy Deriss Loo

\ i dor iy

Comms  Account

Eny  Judging  Sales  Inbox

Log Out

‘ Naw Entruv
The supporting information and materials I Mry. You can make ﬁeA“ Regional Classification
he supporting informalion and materials for your entry, You can Malaysia

revisions as often as you need o, add more information and upload digital Brand Name
assels, right up until the entry deadiine, Test

enTALS D Tl SCORING SECTIC \GE, CONTEXT & OBJECTIV IRING SECTION 2: INSIGHTS & STRATEC A QT I
BRINGING STRATEGY TOLFE | 8 4 RE S | MvE NT OVER' | CREATIVE EXAN E BACKGROUND SCORING SECTIQ Regional
| COMPAN JIVIDUAL CRET PER \ JORISATION | DX AD EN T |  National
—_— Multinational

ENTRY DETAILS & EXECUTIVE SUMMARY ENTRY DE Non-English

" ] New Entr
effieswards v

Malaysia
Question
Regional Classification

ENTRY DETAILS ENTRY DI

)

Dates Effort Ran (Total). Dates Effort R

List the start/end dat
goes beyond the Eff|

Date From 2024-04-18

Date To 2024-04-18 Efforts that are ang

end date blank in t}

Select your Classification &
click save

0-2265-707 QGP-1858-T18

Regional Classification Regional Clat

Must have a minimuen of

Click Add on Regional Classification

Seledt all that apply.
Please note that if your emort1s Mumnanonar;
your entry must be isolated to Malaysia
Accaim Awards Managemant for The Assaciation of Accredited
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v R Effc Malaysia  Denise Lo
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Log Cut
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Judging
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Entry

Judging

Sales Inbox Comms Account Log Out

] New Entr
effieawards Y

Malaysia

The supporting information and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadiine.

4: RESULTS RVIE REAT

SCORING SECTION 1: CHALLENGE, CONTEXT & OBJECTIVES

This section covers your strategic business conlext for your marketing activity,
alongside your key business challenge and objectives.

Plaase provide the necessary context on your industry category, competitors,
and brand so the judges, including thase unfamiliar with your brand/category,
can evaluate your entry. Outline why your business challenge was the right
opportunity to grow and the degree of ambition represented by your
objectives.

SECTION 1: CHALLENGE, CONTEXT & OBJECTIVES - 23.3% OF TOTAL SCORE

This section covers your stralegic business context for your marketing activity,
alongside your key business challenge and objectives

Please provide the necessary context on your industry category, competitors,
and brand so the judges, including those unfamiliar with your brand/categary,
can evaluate your entry. Outline why your business challenge was the right
opportunity 1o grow and the degree of ambition represented by your
objactives

Acclaim Awards Managament for The Association of Accredited
Effie Malaysia  Denise Leo

L_Aduertising Anents of Malaysia

] New Entr
effiesrwards Y

Malaysia The supporting information and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadline.

benchmarks.

Business Objective

Objective - Overview & KPI

rds al

ed

Rationale - Why the objective was selected and what is the benchmark? [

Up to 75 wards allowed

Measurement - How did you plan fo measure it? Ade

werds allowed

Tagging - What keywords best describe your objective type?

Must have 2 minimum of 1 choices. Please correct

e e’

Efie Malaysia  Test Tester

@ New Entr
effieawards v

Malaysia The supporting information and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital

assets, right up until the entry deadline

SCORING SECTION 1: CHALLENGE, CONTEXT & OBJECTIVES

This section covers your strategic business context for your marketing activity,
alongside your key business challenge and objectives.

Please provide the necessary contex Before your effort began, what was the state of the brand’s business and the overall category in which it competes?

and brand so the judges, including th

Brand Name Question
can evaluate your entry. Outline why Test Betore your effort began what was the state of the brand's business and the
opportunity to grow and the degree 0 overal category in which i
1A. Before your effort £ . o B Add
e wacontInsert your writing in the word box & Click Save
P to 400 words allowed 1—40C
v B U 5 x -]
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce rhoncus orci
the ac magna tincidunt convallis. Maecenas et facilists diam, vel auctor Justo.
Nulla cursus uma eu mi Laoreet, eu tincidunt risus varius. Etiam non nunc
quis leo mollis suscipit ac nec odio. Integer commodo lorem sit amet est
1 metus non, commodo placerat lacus. Praesent et est vitae urna accumsan r
commodo ut sit amet velit. Sed vitae tincidunt metus, fermentum posuere
1B. What were the Busi quam lerformance

Indicators (KPIs) set agl Quisque at sodales magna. In porttitor orci at pretium auctor. Aliquam erat
volutpat. Maurls molestie est ut elit gravida sollicitudin. Nullam ac st

quam. Suspendisse porttitor ex quam, eu blandit neque vestibulum vel

Acclaim Aviards Management for | Associal

Torms of Use  Privacy "
4 Anents of Malausia.

Accounl  Log Oul

Eniry  Inbox

Account  Log Oul

Enlry  Inbox

@ New Entr
effieawards v

Malaysia The supporting information and materials for your entry. You can make

revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadline.

Marketing Objectives

Objective - Overview & KPI

words allowed

Rationale - Why the objective was selected & what is the benchmark?

Up to 75 words allowed

Measurement - How did you plan to measure it?

words allowed

Tagging - What keywords best describe your objective type?

Hust h

ié dd

Acciaim Awaros Management 1or | Re ASSOcIaNON of ACCIEdIe AQverising

Effie Malaysia

Test Tester Terms of Use. oy
Terms of Use Agents of Malavsia




Scoring section 1: Challenge, Context & Objectives

Enry nbox  Accouni  LogOul

& New Enir
effieawards " Y

Malaysia The supporting information and materials for your entry. You can make

@ New Entr
effieAwards Y

Malaysia The supporting information and materials for your eniry. You can make
revisions as often as you need to, add more information and upioad digital
assets, right up until the entry deadiine.

revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadiine

Activity Objectives DATA SOURCES: Section 1
Up to 300 werds allowed

Objective - Overview & KPI

Up 030 words aliowed

Rationale - Why the objective was selected & what is the benchmark? [JEH

Up 1075 words aliowed

Measurement - How did you plan to measure it?

Up to 30 words allowed
Tagging - What keywords best describe your objective type? d
Must have 3 minimum of 1 choices. Plsass cortect PUBLIC VERSION: DATA SOURCES: Section 1

e és

Acclam Awards Management for | he Association of Accredited Advertising Acciahn Farards Waracement or The Aseeesel e Effie Malaysia  Denise Lee
Effie Malaysia  Test Tester Terms of Use  Privacy L Advertising Agents of Malaysia
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‘eﬁeAword

Malaysia

s New Entry

The supporting infarmation and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital

assets, right up until the entry deadiine

JETAILS & EXECUTIVE S CHALLENGE, CONTEXT & OBJECTIVE

SCORING SECTION 2: INSIGHTS & STRATEGIC IDEA

STRATEGY & IDEATO L INVESTN

NT OVERVIEV

3ACKGROUND

Y & INDIVIDUAL C

D ENTRY

SCORING SECTION 2: INSIGHTS & STRATEGIC IDEA

This section covers the key building blocks of your strategy.

Explain lo the judges why you chose the audience you did. Outline your key
insight(s) and how they led to the strategic idea or build that addressed the
business challenge the brand was facing

SECTION 2: STRATEGY: INSIGHTS & STRATEGIC IDEA - 23.3% OF TOTAL SCORE

This section covers the key building blocks of your strategy.

Explain to the judges why you chose the audience you did. Outline your key

insightfs) and how

led o the strategic idea or build that addressed the

business challenge the brand was facing.

2A. Define the target audience(s) you were trying to reach and explain why it was/they were relevant to the brand and the challenge.

Acclaim Awards Management for The Association of Accredited

L Advertising Agents of Malaysia

Effie Malaysia  Denise Lee

Terms of Use  Privacy %

" ] New Entr
effieAwards Y

Malaysia The supporting information and materials for your entry. You can make

revisions as often as you need to, add more information and upload digital

assets, right up until the entry deadiine.

AT EE I T g A S I P g e S SIS J S g ey

Up to 300 words allowed

Enfly Inbox  Accounl  Log Oul

" ] New Entr
effieAwards Y

Malaysia

The supporting information and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadline

SCORING SECTION 2: INSIGHTS & STRATEGIC IDEA

This section covers the key building bloeks of your sirategy.

Explain to the judges why you chose the audience you did. Outine your key
insight(s) and how they led to the strategic idea or build that addressed the
business challenge the brand was facing

2A. Define the target audience(s) you were frying to reach and explain why it was/they were relevant to the brand and the challenge.

Up to 300 words allowed

2B. Explain the thinking that led you to your insight(s). Clearly state your insight(s) here.

Up to 300

ords allowed

Acelaim Awargs Management for 1Ne ASSOCIAON Of ACCrediled Avertsing

EfieMalaysia  TestTester

Terms of Use  Privacy

2C. What was the core idea or strategic build you arrived at using your insight(s) that enabled you to pivot from challenge to solution for your

brand and customer?

Up to 200 words alloved

DATA SOURCES: Section 2

Up to 300 words allovied

Acclaim Awaras Management for Ihe ASSEEIZon of ACEreaited Adversing

EfieMalaysia  Test Tester

‘effie
MALAYSIA

Terms of Use  Privacy




" New Enir
effieawards Y

Malaysia The supporting infarmation and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadiine.

] New Entr
effieawards Y

Malaysia The supporting information and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadline.

ENTRY FORM ESSENTIALS | ENTRY DETAILS & EXECUTIVE SUMMAR

SCORING SECTION 3: BRINGING THE STRATEGY & IDEA TO LIFE

ULTS | INVESTMENT OVERV

PUBLICITY MATERIALS SSION & AUTHORISATION | DOWN

This section relates to how you translated your core strategic idea into a

SCORING SECTION 3: BRINGINNIPE STRATEGY & IDEA TO LIFE

This section relates to how you translated your core strategic idea into a
compelling creative platform and channel plan i.e. how and where you
brought your strategy to life. And how you tested for ongoing optimization
Help the judges evaluate your entry by demonstrating how you created work
that targeted and motivated customers effectively. Outiine how your creative
and channels plans worked together to drive results

SECTION 3: BRINGING THE STRATEGY & IDEA TO LIFE - 23.3% OF TOTAL SCORE

This section relates to how you translated your core strategic idea into a
compelling creative platform and channel plan i.e. how and where you
brought your strategy to life. And haw you tested for angoing optimization
Help the judges evaluate your entry by demonstrating how you created work
that targeted and motivated customers effectively. Outline how your creative
and channels plans worked together to drive results

3A. Describe the key elements of your plan that activated your strategy.

Acclaim Awards Management for The Assoclation of Accredited
Effie Malaysia  Denise Lea

compelling creative platform and channel pian i.e. how and where you
brought your strategy to life. And how you tested for angoing optimization
Help the judges evaluate your entry by demonstrating how you created work
that targeted and motivated customers effectively. Outline how your creative
and channels plans worked together to drive results.

3A. Describe the key elements of your plan that activated your strategy.

Up to 300 words allowed

Enfry  Inbox

Accounl  log Oul

Save

3B. Outline the key building blocks of the creative executions for your main marketing vehicles e.g. endline, call-to-actions and format choices. Add

Up to 300 words allowed

Terms of Use  Privacy % Effie Malaysia  Test Tester

| Advertising Agents of Malaysia y
Enfry Inbox Accounl LlogOul
& offie New Entry [ 5o ]
Awards
Malaysia The supporting information and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadline.
3C. Outline the rationale behind your communications strategy, experience strategy and channel plan. Explain how the integral elements
Add

worked together fo drive results. If relevant, explain how you changed your spend across channels as part of your campaign optimization.

Up to 40 s allowed

Key Visual

No more than 1 of these

DATA SOURCES: Section 3

Up to 300 words allowed

Acclaim Avards Management for | he Associalion of Accredried Adverising

Agents of Malaysia

»
»

Efie Malaysia  Test Tester Terms of Use  Privacy.

effie

MALAYSIA

Terms of Use  Privacy




Eniy  Inbox  Accounl  logOul

] New Entr
effieAwards v

Malaysia The supporting information and materials for your entry. You can make
revisions as often as you need to, add more infarmation and upload digital
assets, right up until the entry deadiine.

| New Entr
effieawards Y
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revisions as often as you need to, add more information and upload digital
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M ESSENTIALS | ENTRY DETAI

ev . ! ! RESPONSE FORMAT
~ORINC ON 3: BRINGINC STRATEGY & O LIF S R ND
SUBLIC y RIALS o1 ¢ & INDIVIDUAL € [ “You have up to 350 words and 5 charts/visuals to set up your results. Then, for
each objective provided in Question 18, you are required to provide a
SCORING SECTION 4: RESULTS
This section relates to your resulls. Here you need to be able lo demonstrale Response Format

the impact your effort has had on your business/brand/cause objectives -
attributable to the activity and its elements and taking into account other

Up to 350 words allowed

factors. You will need to provide a result corresponding to each objective listed
in your response to question 18

SECTION 4: RESULTS - 30% OF TOTAL SCORE

This section relates to your results. Here you need to be able to demonstrale
the impact your effort has had on your business/brand/cause objectives -
aliributable o the activity and its elements and taking inta account other
factors. You will need to pravide a result corresponding to each abjeclive listed
in your response to question 1B.

4A. How do you know it worked? Explain, with category, competitor and/or prior year context, why these resulfs are significant for the brand’s
business.

Results must relate back to your specific audience, objectives, and KPIs. Business Objective Results

Acclaim Awards Management for The Association of Accredited
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Business Objective Results
List Result [ ada ]

Ad
Up to 30 words allowed |
d

Context

Up to 75 words allowed |

Marketing Objectives Results

List Result Add

Up to 30 words allowed

effie
MALAYSIA
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Marketing Objectives Results

List Result
Up to 30 words allowed |
Context
Up o 75 words allowed |

Activity Objective Results

List Result

Up 10 30 words aliowed

ACEIaIM AWards Management 1or Ihe ASSOCIalion of ACCredned Advertising

Effic Malaysia  Test Tester Terms of Use  Privacy
Agenis of Malaysia

@ New Enir -
effieawards Y

Malaysia

The supporting information and materials for your entry. You can make
revisions as often as you need fo, add more information and upload digital
assets, right up until the entry deadline

Additional Results

Up ta 150 words allowed

Marketing rarely works in isolation. Outside of your efforf, what else in the marketplace could have affected the resulfs of this case - positive or

X Add
negative?
Must have a minimum of 1 choices. Please correct
Explain the influence (or lack of influence) of the factors you selected above. 2l -
‘Acciam Awards Management for Ihe Association of Accredried Advertising
Effie Malaysia Test Tester Terms of Use  Privacy
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Malaysia The supporting information and materials for your entry. You can make
revisions as often as you need fo, add more information and upload digital
assets, right up until the entry deadline

Context

Upto 75 words allowed

Activity Objective Results

List Result

=n
Up to 30 words allowed |
o]

Context

U to 75 wards allowed
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Must have a minimum of 1 choices. Please conect -

Explain the influence (or lack of influence) of the factors you selected above.

Up to 200 words allowed

DATA SOURCES: Section 4

Up to 300 words allowed
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‘ ESTMENT OVERVIEW

INVESTMENT OVERVIEW

The Investment Overview is reviewed as part of Section 3: Bringing the Idea to
Life, along with your response to Question 3 and your creative work, as
presented in the Reel and Images. These elements together account for 23.3%
of your score

PAID MEDIA EXPENDITURES

Select paid media expenditures (purchased and donated), not including
agency fees or production costs, for the effort described in this entry. If there
were no paid media expenditures, please select Under RM 250,000 and
elaborate below. I7the case did not run the year prior, select not applicable and
provide context in the elaboration area below

Paid Media Expenditure (Current Compsetition Time Period)

Niust have a minimum of 1 hoices. Pleas

Effie Malaysia  TestTester

& New Entr
effieAwords v

Malaysia The supporting information and materials for your entry. You can make
revisions as often s you need to, add more information and uplead digital
assets, right up until the entry deadline

Paid Media Expenditures (Previous Comparable Time Period)

Musthave a minimum of 1 choices. Pleas:

Compared to other competitors in this category. this budget is:

lusthave a minimum of 1 choices. Flease correct

Compared to prior year spend on the brand overall, the brand's overall budget this year is:

Musthave a minimum of 1 choices. Please correct

Media Budget Elaboration

Up to 100 words allowed

Effe Malaysia  TestTester

Enhry  Inbox

Terms of Use  Privacy

Accouni  Log Oul

Terms of Use

] i New Entrv
A“ Paid Media Expenditure (Current Competition Time Period)
Malaysia

Brand Name Question
Test Paid Media Expenditure (Current Competition Time Period)
) v Select
o Media B UeRMpson0

Must have a minimum of RM250,000 to RM500,000

June 2023 - May 20 RMS500,000 to RM1 million
RM1 million to under RMS million
RMS million to under RM10 million

RM10 million to under RM20 million
Paid Media E RM20 million & above
Must have & minimum of $40-60 Millon

$60-80 Million

$80 Million and over

Compared t¢

Must have a minimum of

Compared f¢
e Select on the selection panel & Click Save

Acclaim Awards Management for The Association of Accredited

Effie Malaysia  Denise Lee
L Advertising Agents of Malaysia

" ] New Enir
effieawaras v

Malaysia The supporting information and materials for your enry. You can make
revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadline.

PRODUCTION & OTHER NON-MEDIA EXPENDITURES

Select a budget range for the key assets you developed to bring your idea to
life. This should include hard pre and post productions costs, talent (influencer
or celebrity fees), and any activation costs

Production & Other Non-Media Expenditures

Must have a minimum of 1 choices. Please corect.

Production & Other Non-Media Expenditures Elaboration

Up ta 10

s alloved

~Acciaim Awares Management for IR ASSOIZION of AGCTeaiied AQVerlising
Effe Malaysia  TestTester
Anents of Malavsia

B

2330-235

Q6P-1015-911

0GP-1016-913

0GP-1007-378

0GP-1008-787
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OWNED MEDIA

Owned Media

Reguired

SPONSORSHIPS AND MEDIA PARTNERSHIPS

Sponsorships and Media Partnerships

Must have a minimum of 1 choices. Please correct

AGGIZIM AVaIGS Management 1or e ASSOCIaLON of AGCIEONEd AQVErSIg
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revisions as often as you need to, add mere information and upload digital
assets, nignt up until the entry deadline

ALL TOUCHPOINTS AS PART OF YOUR EFFORT

Select all touchpoints used in the effort, based on the options provided in the
below chart. Within your response to Question 3, explain which touchpoins
from the below list were integral to reaching your audience and why.

On the creative reel, you must show at least one complete example of each
touchpoint that was integral to the effort’s success. For example, if you mark
10 boxes below and 8 were key to the driving results and explained as integral
in Question 3, those 8 must be featured on the reel.

All Touchpoints

Must have a minimum of 1 choices. Ple;

MAIN TOUCHPOINTS

From the list outiined above, select the three most integral touchpaints for your
effort. List in order of most integral to least integral

MAIN TOUCHPQINT #1 (Select one of the touchpoints from the chart)

Must have a minimum of 1 chaices. Please correct

sicciaim Auaros anagement ior Ine Associaon of Accredried Acverising
hitps://effie-malaysia.acclaimworks.com/entry_content/page/11964 FCETED | TEEED
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Malaysia The supparting information and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadiine

Elaboration on Sponsorships and Media Partnerships

Upte 100

s aloved

DATA SOURCES: INVESTMENT OVERVIEW

DATA SOURCES: INVESTMENT OVERVIEW

Up fo 300 words allowed

ALL TOUCHPQINTS AS PART OF YOUR EFFORT

Select all touchpoints used in the effort, based on the options provided in the
halma chart Vfithin wonr saenanca o Anactinn 2 avnlain whick tonchnninte

Acclaim Avards Management for | he Associalion of Acoredied Advertising
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revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadline

- MAIN TOUCHPQOINT #1 (Select one of the touchpoints from the chart)

Must have & minimum of 1 choices. Please correct

MAIN TOUCHPCQINT #2 (Select one of the touchpoints from the chart or Not Applicable.)

a minimum of 1 chaices. Please

MAIN TOUCHPQOINT #3 (Select one of the touchpoints from the chart or Not Applicable.)

Must have a minimum of 1 choices. Please correct

SOCIAL MEDIA PLATFORMS

Select all social media platforms utilised in your effort from the list below.

Social Media Platforms

Must have a minimum of 1 choices. Please correct

Terms of Use  Privacy Effie Malaysia  Test Tester

Terms of Use  Privacy

Add

Terms of Use  Privacy




Entry Judging  Sales

& New Entr
effieawards v

Mu\cysia The supporting information and materials for your entry. You can make
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ONTEXT & OBJECTIVES SCORING SECTION 2: INSIGHT

Inbox

Comms  Account  Log Out

CREATIVE EXAMPLES

Creative Waork is reviewed as part of Scoring Section 3: Bringing the Strategy
& Idea to Life, along with the entrant's responses to the Investment Overview,
These elements together account for 23.3% of the total score.

CREATIVE REEL

Judges typically recommend 70% of the reel focus on examples of integral
crealive work that your audience experienced, or other materials created to
bring the idea to life internally or externally. At least one complete example of
each integral touchpoint must be shown on the reel. No results or competitor
logos/creative work may be included. It is acceptable to include some set-
uplexplanation, as long as the explanation does not impede with the judges’
ability to access the creative work.

The creative reel is not judged for the production quality of the reel;
judges are evaluating only the creative work that ran in the marketplace
as it relates to the challenge, insights, audience, and strategy.

Specific, quantifiable results, agency names/logos, and compstitor logosfwork
may not be included anywhere in the video.

The Creative Work is viewed once the case has been read.

Acclaim Awards Management for The Association of Accredited
Effie Malaysia  Denise Lee
L_Aduartising Aosnts of Malausia

Terms of Use PR

revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadine.
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may not be included anywhere in the video.

The Creative Work is viewed once the case has been read.

Creative Reel
Must have 1 of these

3 min maximum. 250, Creative Reel

High Resolution: 16:9
1920x1080. [Sustain
maximum]

Brand Name Question
Test Creative Reel

Do not include any
name or anywhere i|
upload file a unique

Unique name.

Creative Exan

Wust have a minimum of 1

IMAGES OF

Upload images of you
should complement y
creaiive elements tha
Note: Image 1 will b

Input Video Name (BRANDNAME_ENTRYTITLE) & Click Save

“«
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Malaysia The supporting information and materials for your entry. You can make

revisions as often as you need to, add more infermation and upload digital

assets, right up until the entry deadline.
Creative Reel Add
Must have 1 of tnese

Click Add to include Creative Reels

Creative Examples Presented in the Creative Reel - Select All that apply Add
Must have a minimum of 1 choices. Please correct

IMAGES OF CREATIVE WORK (2 Required, 6 Maximum)

Upload images of your creative work that ran in the marketplace. Images
should complement your creative reel and help the judges better evaluate
creative elements that ran in front of your audience.

Note: Image 1 will be used for publicity purposes.

Images for Judging are an opportunity to:

= Showcase work that is better seen as a still image vs. video format
- Niraw firthar attantian t Lau ~reative slsmante

Agtiaim Awargs Management for | ne Associalion o Accrediled Adverlising
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Malaysia The supporting information and materials for your entry. You can make
revisions as often as you need to, add more Information and upload digital
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SUELIIL, GUAIIMIGUIE IE3UIS, AUEIILY 1111 ESIVYUS, GIIU LUIPEIL IVGUSIWUIR
may net be included anywhere in the video.
The Creative Work is viewed once the case has been read.

Creafive Reol Click to upload Creative Reels

Upload Required

Creative Examples Presented in the Creative Reel - Select All that apply add

Wiust have a minimum of 1 choices. Please cormect

IMAGES OF CREATIVE WORK (2 Required, 6 Maximum)

Upload images of your creative work that ran in the marketplace. Images
should complement your creative reel and help the judges better evaluate
creative elements that ran in front of your audience

Note: Image 1 will be used for publicity purposes.

Actiaim Awards Managemen for 1he Assouialion of Accrediied Aaverlising
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Malaysia The supporting information and materials for your entry. You can make Malaysia The supperting information and materials Tor your entry. You can make
revisions as often as you need to, add more information and upload digital revisions as often as you need to, add more infermation and upload digital
assets, right up until the entry deadline. assets, right up until the entry deadline.
Creafive Ree' . Creative Reel Add
Upload your File X
Upload Required Must have 1 of these

3 min maximum. 25( Entry Exhibit Allowed File Types Maximum File Size
High Resolution: 167 Test_1827382739 mpd 350 MB

1820x1080. [Sustall

maximum] File to Upload

Do not include any Choose File  Sample Video.MP4

file name or anywh 2.07M wdacimpt
each upload file ay
The speed of your ™&g@%et connection will affect the amount of time it takes an
upload to complete. | 7 G
Creative Examples Presented in the Creative Reel - Select All that apply

Creative Exar [ had ] Must have a minimu of 1 choioss. Fess

Must have a minimum af

rect

m e IMAGES OF CREATIVE WORK (2 Required, 6 Maximum)

ADMIN ONLY: Creative Reel for Publication Upload images of your creative work that ran in the marketplace. Images
should complement your creative reel and help the judges better evaluate

used creative elements that ran in front of your audience.

Click on Choose File & Click Upload 0-2353-205 QGP-1331-126 Images for Judging are an opportunity to:
(Select avideo in (mp4) format no Iarger than 350MBS) + Showcase work that is better seen as  still image vs. video format

e - Niraw firthar attantian t Lau ~reative slsmante

tion is not seen by entrants

for ad
Note: Image 1 will be used for publicity purposes.
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Creative Examples Presented in the Creative Reel - Select All that apply

Malaysia Malaysia The supporting information and materials for your entry. You can make
Brand Name Question revisions as often as you need to, add more information and upioad digial
Test Creative Examples Presented in the Creative Ree! - Select All that apply assets, right up until the entry deadiine
) _ Note: Image 1 will be used for publicity purposes. -

Creative Reel [ Branded Content - Editorial Add 9 P Y purp
(] Branded Content — Product Placement Images for Judging are an oppertunity to:

Musinave 1ofthese | —
(] Cinema - Showcase work that is betier seen as a still image vs. video format

3 min maximum. 250, —
[ Contests + Draw further attention to key creative elements

HIah Besotion 169 () Digital Mktg. - Affiliate K

192011000 [Sustain () Digital Mktg. - Audio Ads Sustained Success Entrants: Label work with ne year t ran

maximum] (] Digital Mktg. - Content Promotion Images will be published for finalist & winning cases.

Digital Mktg. - Display Ads
Digital Mktg. - Email/Chatbots/ TextiMessaging

Digital Mktg. - Gaming

Digital Mktg. - Influencers

Digital Mktg. - Location based

Digital Mktg. - Long Video (3+ min.) g .

Digital Midg, - Marketplace Ads Click on the checkbox & click save
Digital Mktg. — Mobile

Digital Mktg. — Product Placement

Digital Mktg. - Programmatic Display Ads

Digital Mktg. - Programmatic Video Ads

Digital Mktg. - SEM

Digital Mktg. - SEC Up to 1000 words allowsd
Digital Mktg. - Short Video (:15-3 min.)

Digital Mktg. - Social: Organic

Digital Mktg. - Social: Paid

Note: Image 1 will 1 [ | Digital Mktq. - Video Ads e

Do not include any
name or anywhere il
upload file a unique

Images of Creative Work Add

Creative Exan

Must have a minimum of 1

Translation of Non-English Creative Work (If Applicable)

IMAGES OF

Upload images of you
should complement y
creative elements tha

Images for Judging

= SNOWCASE WONK INar IS DENEr Seen as a Siil IMmage vs: Viaeo Tormat

- Nwaw furthar atteanfinn tn key crasfive alemants
v

F
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Upload your File

Choose the file to
upload.

Check to make sure
the type of file your
uploading is in the list
of allowed file types.

Entry Exhibit Allowed File Types Maximum File Size
Test jpg jpeg 20 MB

File to Upload
Choose File Sample 3.jpe
) P peg

21.5KB image/jpeg

The speed of your internet connection will affect the amount of time it takes an
upload to complete.

Click on Choose File & Click Upload
(Sel . ST ! han 20MBs)

Cancel
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Malaysia The supporting information and materials for your entry. You can make Malaysia

The supporting information and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital

revisions as often as you need to, add more information and upload digital

assets, right up until the entry deadline assets, right up until the entry deadiine

‘ ‘ ‘ ) Sub-Brand Status
‘ ‘ | CASE BACKGROUND _ N - . o
‘ ‘ | Must have a minimum of 1 ch

CASE BACKGROUND

This information is for research and database purposes. These responses are
not seen by judges

New/ Existing Product/Service

Must have a minimum of 1 ch

CASE BACKGROUND
Category Status

This information is for research and database purposes. These responses are

um of 1 ch
not seen by judges.

Must have a mini

Product/Service Type

Must

aminimum of 1 choices. Please correct

&1

Primnary End User

Must have a minimum of 1 ch

Parent Brand Status Add

Must have a minimum of 1 chices. Plea

Classification

Must have a minimum of 1 cho

Quih_RranA Qt~tiic

| &
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Malaysia The supporting information and materials for your entry. You can make
revisions as often as you need to, add more information and UD‘OEG mgnal
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Point of Purchase

n AUDIENCE
b Please share insights into your primary audience below.

Audience Gender

aminimum of 1 chaices. Plea:

Must have a minimum of 1 ch

Competitor Situation

ve a minimum of 1 choices. Please coect

Audience Age

Must have a minimum of 1 chai

COMPETITOR BRANDS Audience Type

Provide the top competitor brands of your case. This helps ensure judges who Must have a minimum of 1 eho

work on cmmpemor brands are not asslgmed your case. You may p?’OV\GE up to b
six competitor brands or list No Competitors.
(1 Required, 6 laximum)

MEDIA COMPANIES
Competitor Brands (1 Required, 6 Maximum) Please list the top five most integral media companies/owners that were a part

Must ha of your effort, whether or as a partner or a platform where your work ran. If no

media companies were used in this effort, you may leave this question blank.

Acclaim Awards Management for Ihe Association of Accredried Adverlising Acclaim Awards Management for Ihe Association of Accredried Adverlising
Efie Malaysia  Test Tester Terms of Use  Brivacy

Efie Malaysia  Test Tester Terms of Use  Brivacy
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Please list the top five most integral media companies/owners that were a part

of your effort, whether or as a partner or a platform where your work ran. If no
media companies were used in this effort, you may leave this question blank

Media Companies (0 Required, 5 Maximum)

RESEARCH PARTNERS

Indicate research partners used for this effort. List up to three companies.

Research Pariner 1

Minimum of 1 vords requir

Research Partner 2

Research Partner 3

Acelaim Avaras TManagement for | he ASseciation of Accradited Advertising
Efic Malaysia  Test Tester
Agents of Malaysia
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revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadiine

ARTIFICIAL INTELLIGENCE (Al)

Did this campaign use artificial intelligence?

Required

Elaborate on how Al was used in the work. This data is for learning purposes and will not be seen by judges.

Up to 100 words allowed

SUSTAINABLE DEVELOPMENT GOALS

152 Ji6

ACCIaIM AWAIDS MaNagement for | R ASSOCIaLoN Of ACCredied AGVEMSIg
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Malaysia The supporting information and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadline.

Research Partner 3

RESEARCH

Select the most important research done for your case. Then, select all
research done for your case.

Primary Research

Must have a minimum of 1 choices. Please comect

All Research

ARTIFICIAL INTELLIGENCE (Al)

Did this campaign use artificial inteligence? Add

R

d
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assets, right up until the entry deadiine.

SUSTAINABLE DEVELOPMENT GOALS

DB WORK D
ECONONIE GROWTH

i

e
L P 2 &

Effie has parinered with the PVBLIC Foundation to support the UN's 2030

&

Agenda for D P! andits 17 i D P
Goals {SDGs). Please help us to recognize the achievements of our industry
in creating positive change by selecting all Sustainable Development Goals
aligned with your effort

Select all Sustainable Development Goals aligned with your effort.
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‘ ‘ ‘ PUBLICITY MATERIALS

PUBLICITY MATERIALS

All materials provided in this section should be submitted with publication
purposes in mind. Do not include any confidential information in the public
case summary or statement of eflectiveness

PUBLIC CASE SUMMARY

Provide a snapshot of the effectiveness of your case The case summary will
be published in the Effie Awards Winners Journal and Effie Case Study
Database. It may also be used for promotional purposes.

The summary should be written as though it will be judged. Using at least three
complete sentences summarize the case and its goal. Indicate objectives and
how the evidence of results directly relates to those objectives (concrete
numbers or percentages vs. general terms like "record sales” or "big success")
Think of the case summary as a loeng tweet. mini-case, or an elevator speech

Visit the Effie Case Study Database to view past examples

Public Case Summary Add
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MQ|GV5ICI The supporting information and materials for your entry. You can make
revisions as often as you need fo, add more information and upioad digital
assets, right up until the entry deadline

STATEMENT OF EFFECTIVENESS

Please provide a short statement on the effectiveness of your case

The intention of this statement is to provide a better understanding of why your
waork was worthy of either finalist status or an award. It is an opportunity to
showcase the success of your effort. You may choose to touch on your most
important result, why the effort was effective or significant to the brand, the
most important leaming taken away from this case, or an interesting/fun fact
about the work.

If your case is a winner, it may be shown on screen at the awards gala or in the
promotion of your case if it is a finalist or winner

Examples:

« Moved familiarity from 24% to 62% with the core gaming audience
= Earned over 600 million media impressions in just 8 weeks
« Brought new users into a declining category and increased social interactions.

(Maximum: 15 words)

Please provide a short statement (15 words maximum) on the effectiveness of
your case. If your case is a winner. it may be shown en screen at the awards
gala or in the promotion of your case if it is a finalist or winner.

The intention of this statement is to provide a better understanding of why your
‘work was worthy of either finalist status or an award. It is an opportunity to
showcase the success of your effort. You may choose to touch on your most
important result, why the effort was effective or significant to the brand, the

most important learning taken away from this case. or an interesting/fun fact .

Acciam Awaros Management for 1ne ASSOCIZNoN of ACCrediled AGverlising
Effie Malaysia  TestTester Terms of Use  Privacy
Agents of Malaysia

] New Entr
effieawards v

Malaysia The supporting information and materials for your entry. You can make
revisions as often as you need to, add mere informatien and upload digital
assets, right up until the entry deadline

Public Case Summary add

Up to 80 words

_

Provide a snapshet of the effectiveness of
your case. The summary should be wiitien as
though it will be judged. Using at least three
complete sentences, summarize the case and
its goal. Ingicate objectives and how the
evidence of results directly relates to those
objectives (concrete numbers of percentages
vs. general terms like "recerd sales” or "big
success"). Think of the case summary as a

long tweet, mini-case, or an elevator speech

The case summary will be published in the
Effie Winners Journal and Case Database.
It may also be used for promotional purposes
and should not contain any confidential
information

STATEMENT OF EFFECTIVENESS
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Malaysia The supporting information and materials for your entry. You can make
revisions as often as you need to, add mere informatien and upload digital
assets, right up until the entry deadline

about the work.
Examples:

= Moved familiarity from 24% to 62% with the core gaming audience
« Earned over 600 million media impressions in just 8 weeks
« Brought new users into a declining category and increased social interactions

Statement of Effectiveness

Up to 15 word

PRIMARY PUBLICITY IMAGE

This should be an image of the creative work that best represents your case
This image will the primary image of the work for promotional, celebratory, and
educational purposes if the case is a finalist or winner. This image will also be
used in the Case Study Database.

Because the case image may be printed, please upload hign-res images.

Primnary Publicity Image Add
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MQleSiC! The supporting information and materials for your entry. You can make MQleSiC! The supporting information and materials for your entry. You can make
revisions as often as you need to, add more information and uplead digital revisions as often as you need to, add more information and uplead digital
assets, right up until the entry deadline. assets, right up until the entry deadline.

LEAD AGENCY & CLIENT COMPANY LOGOS (2 MINIMUM, 4 MAXIMUM) a

Upload one loge for EACH of the credited lead agencies (2 max) and the

client company (2 max) TEAM PHOTOS (OPTIONAL)
If you are uploading .ai/.eps versions, only use the top "ADD" upload tool.

Upload team photos of the lead agency and client team(s). You may upload a
You are not required to provide low-res versions of your logo. The second maximum of one photo per lead agency and client. You may only submit a third
"ADD" upload tool is only for jpaf jpeg uploads - this should enly be used if you of fourth team photo only I you have a second lead agency or client

do not have an ai/.eps version of one of the lead agency/client companies
Team photos are featured online and at the Effie Awards Gala. Team photos

No logos are needed for Contributing Companies may be the client/agency together or separate photos for agency and client
teams

It is preferred to upload your team photo at time of entry, but if you do not have
ateam photo available at time of entry, you may leave this field empty.

Company Logos - High Res Logos (Preferred)

Ho more than 4 of these.
If your entry becomes a winner in the competition and you do not submit a

team photo at time of entry, you will be asked to submit the team photo
by (INSERT DATE SUBMISSION DATE FOR LOCAL EFFIE PROGRAM)

Team photos are not required but sirongly encouraged

Team Photos

HNo more than 4 of these

OPTIONAL - Low Res Company Logos (.jrg/ jpeg) - Only use this upload box if you do not have .ai/.eps logos available

HNo more than 4 of these
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Malaysia The supporting information and materials for your entry. You can make Malaysia The supporting information and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadline. assets, right up until the entry deadline.

[ [ \ \ LEAD AGENCY(S)
‘ ‘ Entrants have the oplion to credit a maximum of two lead agencies (one

required). If you credit a second lead agency, both agencies will be given equal

co M PANY w |V| D UAL CRE D |'|'s recognition by Effie Worldwide in both publicity materials and the Effie Index

In order to be considered a second lead agency. you must certify that the work
done by each agency was of equal weighting and each agency deserves equal
COMPANY CREDITS recogniton
Lead agencies are considered final at time of entry and cannot be changed
This information is not seen by judges. Effie will publicly celebrate all credited companies & individuals if your case becomes a finalist or winner. after time of entry. You may not add or remove @ second lead agency after time
of entry.
Credits cannot be removed or replaced after the entry is submitted — it is critical that senior leadership reviews credits for accuracy. As confirmation, senior leadership is required to sign off on the Authorization & Verification Form, confirming
credits are accurate & compete. See the entry kit for full credit information

Lead Agency(s) Add

All entries submitted from the same agency office location should list the "Agency Name" precisely the same way 1o ensure your office is as one. Communicate with your corpor iive team, PR department, and other teams Must have atleast 1 Credits

entering into this year's competition from your agency office to ensure you are entering each agency name accurately and consistently.

LEAD AGENCY(S)

Entrants have the option to credit a maximum of two lead agencies (one

required). If you credit a second lead agency, both agencies will e given equal

recognition by Effie Worldwide in both publicity materials and the Effie Index.

In order fo be considered a second lead agency, you must certify that the work

done by each agency was of equal weighting and each agency deserves equal

recognition -
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Malaysia The supporting information and materials for your entry. You can make Malaysia The supporting information and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadline assets, right Up until the entry deadline

CLIENT(S) CONTRIBUTING COMPANIES A

Entrants are required to credit at least one client company. If there were two Entrants are required to credit all key strategic partners on an effort. You may

list up to four contributing companies.
Contributing Company Main Contacts will be contacted if your entry becomes a

clients involved in your effort, credit the second client in the designated space
below. Both clients will receive equal recognition in all publicity and in the Effie
Index if your case is a finalist or winner. winner & will not be listed publicly.
Please note that for publicity purposes, both the Brand Name (as entered

when creating your entry) and the Client Company (listed below) are

recognised. If your brand has an overarching parent company. please input the ConTribu‘ring Agency(s)
client company here (vs. the brand)

Client(s)

Must b

& atleast 1 Credits

INDIVIDUAL CREDITS

Each entry may credit up to ten primary individuals and thirty secondary
individuals who contributed to the case. These individuals must be current or
former team members of the credited companies.

na comnaniac M M

CONTRIBUTING COMPANIES

Entrants are required to credit all key strategic partners on an effort. You may

list un ta four eontri
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MG|CWSiC| The supporting information and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadline.

INDIVIDUAL CREDITS

Each entry may credit up to ten primary individuals and thirty secondary
individuals who contributed to the case These individuals must be current or
former team members of the credited companies.

Effie’s palicy is to honor those credited at the time of entry if the case is a
finalist or winner. Therefore, you may not remove or replace individual credits
after the entry has been submitted.

Primary Individual Credits

Secondary Individual Credits
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Malaysia The supporting information and materials for your entry. You can make Malaysia The supporting information and materials for your entry. You can make
revisions as often as you need to, add more information and upload digital revisions as often as you need to, add more information and upload digital
assets, right up until the entry deadiine. assets, right Up unti the entry deadline

‘ | ‘ ‘ PUBLICATION PERMISSION SETTINGS

‘ ‘ ‘ Must have a minimum of 1 choices. Please correct

PERMISSION & AUTHORISATION ‘

PERMISSION & AUTHORISATION

PERMISSIONS & AUTHORISATION

Effie Worldwide is a 501(c)(3) non-profit educational organization that stands

for effectiveness in marketing, spotlighting ideas that work and encouraging

thoughtiul dialogue about the drivers of marketing effectiveness. In order to

help fulfill this mission and provide learning to the industry, Effie relies on AUTHORISATION & VE R I FICATIO N Fo RM
entrants’ willingness to share their finalist and winning case studies with the

industry. Download this form in the Entry Portal after you have completed your
Company & Individual Credits and Publication Permission setting.

Please note: Publication pemission settings only apply 1o the written case

Creative materials will be published if your effort is a finalist or winner. See the

entry kit for ful details. Download & Sign the Authorisation & Verffication Form, confirming the
accuracy of entry information and authorisation of submission. This form
guarantees that the company and individual credits have been thoroughly

PUBLICATION PERMISSION SETTINGS Add reviewed by senior leadership to guarantee all integral strategic partners are

credited properly for the Effie Index and awards recognition

lust have a minimum of 1 ehoices. Please correct

The Authorisation & Verification form must be signed off by an agency o client
executive in a departmental or account leadership position (e.g. Head of
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Malaysia The supporting information and materials for your entry. You can make 9 Malaysia The supporting information and materials for your entry. You can make

revisions as often as you need to, add more information and uplead digital revisions as often as you need to, add more information and uplead digital
assets, right up until the entry deadiine. assets, right up until the entry deadiine.

executive in a departmental or account leadership position (e.g. Head of -
AUTHORISATION & VE R I FICATIO N Fo RM Account Planning, Head of Client Services, Group Account Director, etc.). This
document must be carefully reviewed in its entirety and signed in the
Download this form in the Entry Portal after you have completed your

designated space at the end of the document
Company_& Individual Credits and Publication Permission setting

Download & Sign the Authorisation & Verification Form, confirming the A separate form must be uploaded for each entry.

accuracy of entry information and authorisation of submission. This form

guarantees that the company and individual credits have been thoroughly Once signed, you will need to upload to the entry portal
reviewed by senior leadership to guaraniee all integral sirategic partners are

credited properly or the Effie Index and awards recognition

The Authorisation & Verification form must be signed off by an agency or client Generate & Upload Authorisation & Verification Form
executive in a deparimental or account leadership position (e.g. Head of

be submitied

Account Planning, Head of Client Services, Group Account Director, efc.). This
document must be carefully reviewed in its entirety and signed in the
designated space at the end of the document

A separate form must be uploaded for each entry.

COMPETITION TERMS & RULES

Once signed, you will need to upload to the entry portal

Competition Terms & Rules
Reguires
Generate & Upload Authorisation & Verification Form EB
et gned before it can be subrmitied - ~
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| DOWNLOAD YOUR ENTRY FOR YOUR RECORDS

‘ DOWNLOAD ENTRY

For your records, please download a copy of the information judges will review
for your submission. This includes the information on the Eniry Details &

DOWNLOAD ENTRY

DOWNLOAD YOUR ENTRY FOR YOUR RECORDS

Fer your records, please dewnload a copy of the information judges will review
for your submission. This includes the information on the Entry Details &
Executive Summary tab, Sections 1-4, the Investment Overview, and
thumbnails of the materials uploaded on the Creative Work tab

Please note that judges typically review your case in the tab-view format. As
long as your charts/graphs appear correctly in this tab-view, your charis/graphs
will appear correctly.

The PDF available for download below is ONLY for your records and is not the
version that would be seen by judges.

To download ALL submitted information, choose PRINT ENTRY from the Menu
in the upper-right corner of this page.

PDF DOWNLOAD: ENTRY FORM

ACCIZIM AWrS Management 10r 1ne ASSOLIZNON of AGCTaaNed Advertising
Efiic Malaysia  Test Tester

Executive Summary tab, Sections 1-4, the Investment Overview, and
thumbnails of the materials uploaded on the Creative Work tab.

Please note that judges typically review your case in the tab-view format. As
10ng as your charts/graphs appear correctly in this tab-view, your charts/graphs
will appear correctly.

The PDF available for download below is ONLY for your records and is not the
version that would be seen by judges.

To download ALL submitted information, choose PRINT ENTRY from the Menu
in the upper-right corner of this page.

PDF DOWNLOAD: ENTRY FORM

Download the judge's view of the entry form.

Download the Judge's View of Your Enfry
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